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Kansas State University 

Department of Agricultural Economics 

Manhattan, KS 66506-4011 

Email: jcrespi@ksu.edu 

 Office: (785) 532-3357 

Fax: (785) 532-6702 

 

EDUCATION 

Ph.D.  Agricultural & Resource Economics, University of California at Davis, 2000 
Dissertation: Generic Commodity Promotion and Product Differentiation.  

Richard J. Sexton, Ph.D., advisor. 

M.A.  Economics, Colorado State University, 1994 

B.A.    Economics, California State University, Sacramento, 1989 

B.A.    English, California State University, Sacramento, 1988 

 

PROFESSIONAL EXPERIENCE 

2010-Present Professor, Agricultural Economics, Kansas State University 

2010 Visiting Associate Professor, Agricultural & Resource Economics, University of California, 

Berkeley 

2009-Present Director of Graduate Studies, Agricultural Economics, Kansas State University 

2005-2010 Associate Professor, Agricultural Economics, Kansas State University 

2000-2005 Assistant Professor, Agricultural Economics, Kansas State University 

1995-2000 Graduate Research Assistant, Ag. & Resource Economics, University of California, Davis 

1994-1995 Marketing Analyst, AgAccess Information Service, Davis, California 

1993-1994 Graduate Research Assistant, Ag. & Resource Economics, Colorado State University 

 

TEACHING EXPERIENCE 

2000-Present Faculty, Kansas State University: undergraduate-level courses in microeconomics, 

agribusiness management and marketing and graduate-level courses in quantitative methods, 

economic research methods, and agribusiness industry structures. 

1998-1999 Teaching Assistant, University of California, Davis: taught discussion sections in 

undergraduate finance and intermediate microeconomics. 

1990-1992 English Teacher, United States Peace Corps, Central African Republic. 
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Agreement (TRIPS): A Case Study of Basmati Rice Exports." Journal of Agricultural & Food 
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Added Producer Grant Program.” Journal of Agribusiness 27(2009): 107-123. 

  

[25] Crespi, J.M. and S. Marette. “Quality, Sunk Costs and Competition.” Review of Marketing Science 
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[24] Crespi, J.M. and S. Marette. “The Pro-Competitive Effects of Demand Enhancing Check-off Programs.” 
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[21] Crespi, J.M. “Generic Advertising and Product Differentiation Revisited.” Journal of Agricultural & 

Food Industrial Organization 5(2007): 1-19. 

 

[20] Alston, J.M., J.M. Crespi, H.M. Kaiser and R.J. Sexton. “An Evaluation of California’s Mandated 

Commodity Promotion Programs.” Review of Agricultural Economics 29(2007): 40-63. 

 

[19] Chacón-Cascante, A. and J.M. Crespi. “Historical Overview of the European Union Banana Import 

Policy.” Agronomía Costarricense 30(2006): 111-127. 

 

[18] Crespi, J.M. and R.A. McEowen. “The Constitutionality of Generic Advertising Checkoff Programs.” 

Choices 21(2006): 61-65. 

 

[17] Crespi, J.M. and R.J. Sexton. “A Multinomial Logit Framework to Estimate Bid Shading in 

Procurement Auctions: Application to Cattle Sales in the Texas Panhandle.” Review of Industrial 

Organization 27(2005): 253-278. 

 

[16] Crespi, J.M., Z. Gao, and H. Hanawa Peterson. “A Simple Test of Oligopsony Behavior with an 

Application to Rice Milling.” Journal of Agricultural & Food Industrial Organization 3(2005): 1-17. 

 

[15] Marette, S. and J.M. Crespi.  “The Financing of Regulatory Agencies.” Journal of Regulatory 

Economics 27(2005): 95-113. 

 

[14] Crespi, J.M. and R.J. Sexton. “Bidding for Cattle in the Texas Panhandle.” American Journal of 
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http://www.bepress.com/jafio/vol9/iss1/art4/
http://www.bepress.com/jafio/vol9/iss1/art4/
http://www.bepress.com/jafio/vol9/iss1/art4/
http://aepp.oxfordjournals.org/content/32/3/456.abstract
http://aepp.oxfordjournals.org/content/32/3/456.abstract
http://aepp.oxfordjournals.org/content/32/3/456.abstract
http://ajae.oxfordjournals.org/content/92/3/685.abstract
http://ajae.oxfordjournals.org/content/92/3/685.abstract
http://ageconsearch.umn.edu/bitstream/90660/2/JAB,Spr-Fall09,%2307,pp107-123.pdf
http://ageconsearch.umn.edu/bitstream/90660/2/JAB,Spr-Fall09,%2307,pp107-123.pdf
http://www.bepress.com/romsjournal/vol7/iss1/art3/
http://www.bepress.com/romsjournal/vol7/iss1/art3/
http://ajae.oxfordjournals.org/content/91/2/389.abstract
http://ajae.oxfordjournals.org/content/91/2/389.abstract
https://www.novapublishers.com/catalog/product_info.php?products_id=9962
https://www.novapublishers.com/catalog/product_info.php?products_id=9962
http://onlinelibrary.wiley.com/doi/10.1111/j.1467-8489.2007.00385.x/abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1467-8489.2007.00385.x/abstract
http://www.bepress.com/jafio/vol5/iss1/art3/
http://www.bepress.com/jafio/vol5/iss1/art3/
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[13] Crespi, J.M. and A. Chacón-Cascante. “Do U.S. Marketing Orders Have Much Market Power?  An 
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GRANT ACTIVITY (~$1.3 million, KSU-pertinent allocation indicated) 

The Neuroeconomics of Controversial Food Technologies. (2011-12) Co-PI.  Agriculture and Food Research 

Initiative (AFRI), Foundational Program:  Economics of Markets and Development 

Proposal Number: 2010-04805 ($41,698). 

 

Global Impact Assessment of Three INTSORMIL Activities. (2010-11) Co-PI. Sorghum, Millet and Other 

Grains CRSP, University of Nebraska, USAID ($315,685). 

 

Timothy Donoghue Scholarship to Supplement Graduate Research Assistant. (2011)  PI.  Kansas State 

University Graduate School, ($5,000/year for three years). 
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http://onlinelibrary.wiley.com/doi/10.1002/agr.10066/abstract
http://onlinelibrary.wiley.com/doi/10.1002/agr.10066/abstract
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http://www.jstor.org/stable/3502879?&Search=yes&searchText=crespi&searchText=john&list=hide&searchUri=%2Faction%2FdoAdvancedSearch%3Fq0%3Djohn%2Bcrespi%26f0%3Dau%26c1%3DAND%26q1%3D%26f1%3Dall%26acc%3Don%26wc%3Don%26Search%3DSearch%26sd%3D%26ed%3D%26la%3D%26jo%3D&prevSearch=&item=2&ttl=14&returnArticleService=showFullText
http://www.jstor.org/stable/3502879?&Search=yes&searchText=crespi&searchText=john&list=hide&searchUri=%2Faction%2FdoAdvancedSearch%3Fq0%3Djohn%2Bcrespi%26f0%3Dau%26c1%3DAND%26q1%3D%26f1%3Dall%26acc%3Don%26wc%3Don%26Search%3DSearch%26sd%3D%26ed%3D%26la%3D%26jo%3D&prevSearch=&item=2&ttl=14&returnArticleService=showFullText
http://ageconsearch.umn.edu/bitstream/131726/2/GotLawyers.pdf
http://ageconsearch.umn.edu/bitstream/131726/2/GotLawyers.pdf
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http://erae.oxfordjournals.org/content/26/2/167.abstract
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Timothy Donoghue Scholarship to Supplement Graduate Research Assistant. (2011)  PI.  Kansas State 

University Graduate School, ($3,000/year for two years). 

 

Timothy Donoghue Scholarship to Supplement Graduate Research Assistant. (2011)  PI.  Kansas State 

University Graduate School, ($3,000/year for two years). 

 

Timothy Donoghue Scholarship to Supplement Graduate Research Assistant. (2009)  PI.  Kansas State 

University Graduate School, ($5,000/year for three years). 

 

Timothy Donoghue Scholarship to Supplement Graduate Research Assistant. (2009)  PI.  Kansas State 

University Graduate School, ($3,000/year for two years). 

 

Meeting National Needs for Scholars Trained in Economics and Management of Water Resources and the 

Environment. (2006-11)  Co-PD.  USDA National Needs Graduate Fellowship, 2007-38420-17785 

($252,000). 

 

Minority Fellows in the Economics of Food Safety and Biosecurity.  (2005-07)  Co-PD.  USDA National 

Needs Graduate Fellowship, 2005-38420-15782 ($128,000). 

 

Meeting National Needs for Scholars Trained in Economics of Food Marketing and Biosecurity. (2005-08)  

Co-PD.  USDA National Needs Graduate Fellowship, 2005-38420-15773 ($276,000). 

 

USDA Agricultural Marketing Resource Center. (2003-08) Co-investigator. USDA through Iowa State 

University, 412-30-39 ($195,275). 

 

An Economic Analysis of Karnal Bunt Quarantines on Kansas Wheat. (2005-06) Co-PI. USDA Cooperative 

Agreement, 58-5430-3-319 ($25,350). 

 

Economic Impact of Introduction of GM Wheat: Possible Effect on Trade to Countries with GM Labeling 

Laws. (2004-05) Co-PI.  Kansas Wheat Commission ($12,627). 

 

Consumer Acceptance of Genetically Modified Wheat. (2004-05) Co-PI. Kansas Wheat Commission 

($15,127). 

 

Welfare Estimates under Product Differentiation: The Benefits of Table Grape Promotion on Grape 

Varieties. (2002-03) Co-PI. USDA through Cornell University, NICPRE Research Project No. 02-05 

($16,649). 

 

Are Equivalent Advertising Assessments Optimal in the Face of Product Differentiation?  (2001-02) PI. 

USDA through Cornell University, NICPRE Research Project No. 01-04 ($8,728). 

 

 

BOOKS & BOOK CHAPTERS 

Crespi, J.M. and R.J. Sexton. “U.S. Generic Advertising and Promotion Programs” in Armbruster and 

Knutson, eds. US Programs Affecting Food and Agricultural Marketing.  Springer, New York City, 

2013. 

 

Cader, H.A., J.C. Leatherman, and J.M Crespi. “Regional Variation in the Location Choice of Goods- and 

Service-Producing Industries.” In S. Goetz, S. Deller, and T. Harris (eds.). Targeting Regional Economic 

Development. Routledge, New York, 2009: 126-147. 

 

http://www.springer.com/economics/agricultural+economics/book/978-1-4614-4929-4
http://www.amazon.com/Targeting-Regional-Development-Routledge-Competition/dp/0415775914/ref=sr_1_4?ie=UTF8&qid=1320866147&sr=8-4
http://www.amazon.com/Targeting-Regional-Development-Routledge-Competition/dp/0415775914/ref=sr_1_4?ie=UTF8&qid=1320866147&sr=8-4
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Marette, S., J-P Plavinet, and J.M. Crespi. “Communitarian Water Policy and the Application of the Polluter-

Payer Principle in France” in Politiques de l’Eau: Grands Principes et Réalités Locales (Water Policies: 

Grand Designs and Local Realities). A. Brun and F. Lasserre, eds.  Presse de l’Université du Québec, 

Québec, 2006: 91-110. 

 

Crespi, J.M. and S. Marette. “Ecolabeling Economics: Is Public Involvement Necessary?” in Environment, 

Information and Consumer Behavior, New Horizons in Environmental Economics. S. Krarup and C.S. 

Russell, eds.  Edward Elgar Publishing, Northampton, MA, 2005: 93-109. 

 

Kaiser, H.M., J.M. Alston, J.M. Crespi, and R.J. Sexton, eds. The Economics of Commodity Promotion 

Programs.  Peter Lang Publishing, New York, 2005.   

 

Alston, J.M., J.M. Crespi, H.M. Kaiser, and R.J. Sexton. “Introduction to the Economics of California’s 

Mandated Commodity Programs” in Kaiser, Alston, Crespi, and Sexton, eds. The Economics of 

Commodity Promotion Programs.  Peter Lang Publishing, New York, 2005. 

 

Crespi, J.M. “Generic Advertising’s Long History and Uncertain Future” in Kaiser, Alston, Crespi, and 

Sexton, eds. The Economics of Commodity Promotion Programs.  Peter Lang Publishing, New York, 

2005. 

 

Alston, J.M., H.F. Carman, J.A. Chalfant, J.M. Crespi, and R.J. Sexton. “Evaluation of Prune Promotion by 

the California Dried Plum Board” in Kaiser, Alston, Crespi, and Sexton, eds. The Economics of 

Commodity Promotion Programs.  Peter Lang Publishing, New York, 2005. 

 

Crespi, J.M. and R.J. Sexton.  “Evaluating the Effectiveness of California Almond Promotion: How Much 

Did the Litigation Cost Producers?” in Kaiser, Alston, Crespi, and Sexton, eds. The Economics of 

Commodity Promotion Programs.  Peter Lang Publishing, New York, 2005. 

 

Alston, J.M., J.M. Crespi, H.M. Kaiser, and R.J. Sexton. “The Economics of California’s Mandated 

Commodity Programs: Summary and Synthesis.” in Kaiser, Alston, Crespi, and Sexton, eds. The 

Economics of Commodity Promotion Programs.  Peter Lang Publishing, New York, 2005. 

 

Loomis, J. and J.M. Crespi. “Estimated Effects of Climate Change on Selected Outdoor Recreation Activities 

in the US,” in The Impact of Climate Change on the United States Economy, R. Mendelsohn and J.E. 

Neumann, eds. Cambridge University Press, Cambridge, 1999. 

 

RESEARCH REPORTS & PUBLISHED ABSTRACTS 

Boland, M.A. and J.M. Crespi. “From Farm Management to Agricultural and Applied Economics: The 

Expansion of a Professional Society as Seen through a Census of Its Dissertations from 1951 to 2005 –

Supplemental Tables.” 2010: http://purl.umn.edu/94778. 

 

Oswald, D., M.A. Boland, and J.M. Crespi.  “Economic Impact of the Value-Added Producer Grant 

Program.” Published Abstract.  Journal of Agricultural and Resource Economics 33 December 

2008:497. 

 

Barkley, A.P., and J.M. Crespi.  An Economic Analysis of Karnal Bunt Quarantines on Kansas Wheat. 

Prepared for the USDA through Cooperative Agreement No. 58-5430-3-319, 2005. 

 

Crespi, J.M., S. Grunewald, A.P. Barkley, J.A. Fox, and T.L. Marsh.  Potential Economic Impacts from the 

Introduction of Genetically Modified Wheat on the Export Demand for U.S. Wheat.  Prepared for the 

Kansas Wheat Commission, Manhattan, Kansas, May 2005.  

 

http://books.google.com/books/about/Politiques_de_l_eau.html?id=hEdRG-ps27cC
http://www.amazon.com/gp/search?index=books&linkCode=qs&keywords=184542011X
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http://www.amazon.com/Economics-Commodity-Promotion-Programs/dp/0820472719/ref=sr_1_1?ie=UTF8&qid=1320866147&sr=8-1
http://www.amazon.com/Economics-Commodity-Promotion-Programs/dp/0820472719/ref=sr_1_1?ie=UTF8&qid=1320866147&sr=8-1
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